Wireless & Mobile - Trends,
Challenges & Outlook

g 1g

The-umicom, as part of Canada’s coat of arms; 5 a symbol of purty, integrity and our menarchist haritage, We suspect that he is calling his mather

ka am

TECHNOLOGIES
applied strategy | tactical planning




TECHRBLOSG |ES
appliod siratogy | lnoboal planning

Wireless & Mobile
Trends, Challenges & Outlook

% &* e C 1

11 ( (« ¢+ 1 (-
/01203 4 *//
" § ( e
5&161 " = %%% &161 ~ =
D > 1
" # LI % & "1 ( ¢ ! ! # ! LI B
1 1 1 # 11 # # #
E3 | ! g =1 "o ' % ( % $
%
+ § =1 ! 1 S ( S b
R TS| ! 1o [ YO R I
§ o= [ "o g 1 H(
$ "1 ! $ ! $ * ! (G




TECHRBLOSG |ES
appliod siratogy | lnoboal planning

// 7 8 9:; <<8< : :=>:1 7> 787 ; < 2
/ =7 , 7 =2 79,7 : 7= =7 - ? :87 ; < 2
2.0 OPERATOR & SERVICE PROVIDER - THE DYNAMICS, THE THREATS AND
THE OPPORTUNITIES ..ottt ettt ae s 5
/ >? @7 77 8 9 ?2AB9 :37 C 9= : 1
>? @7 77 8 9 ?AB9 :3@7 , >? B 1
D 78981 7C @7 CA 7:#A:7=@ C <9 ? 8 :E9 ;>=:9 ::
A ?: 1
3.0 THE PUSH BEYOND MOBILE CONTENT - AREAS OF FOCUS................... 7
D/ 9 9 :9f 2?2; B: 98ft: < :G
D , 7 <98:,7: H3< 9<> :=:
A7 E " S B G
cr( 1 H =1 $ 4
DD =9A 7: O9A < 78 7 E :-A7cC 7: 4
D2 I @?,B=: 7 187 9 H9 87 98:7¢ :EAcC : B 4
D1 @ A=@ 9 9 A: C 7B 4
D @7z cA C7 B 0
D >? 9A A: 7C :H < @7 : , I 9A:IA@ 0
D4 =: 7897 A 9 9 E: 29 ; 7 : 0
DO < 9 9 7 /
4.0 MOBILE COMMERCE, ADVERTISING AND MARKETING ........c.cccvvnenen. 11
2/ >? 7 //
2 >? AC 7 :98E 7 98 /
5.0 HOT TECHNOLOGIES & ASSOCIATED IMPACT ....cniiiiiieiieeeeeeeeeeeenes 14
1/ = )8 9KH @ 9,1 A >? 9c 78 9 E:==: = 9/2

1 >? >7 A> 9A /2




1.0

1.1

1.2

ka am

TECHRBLOSG |ES
appliod siratogy | lnoboal planning

CELLULAR INFRASTRUCTURE - WHERE’S THE
GROWTH, WHERE’S THE MONEY

REGIONS WITH HIGHEST SUBSCRIBER GROWTH
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OUTLOOK FOR CELLULAR INFRASTRUCUTRE SALES GROWTH
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For more information on emerging markets and opportunities in each region,
kindly obtain the Emerging Wireless Markets from www.kazamtech.com
or email reports@kazamtech.com. If you would like analyst or consulting support
for a project, kindly call us at the contact information provided.
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2.0 OPERATOR & SERVICE PROVIDER - THE DYNAMICS,
THE THREATS AND THE OPPORTUNITIES

2.1 MoBILE OPERATOR REGIONAL DYNAMICS - REVENUES
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2.2 MoBILE OPERATOR REGIONAL DYNAMICS - PROFITABILITY
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MODELS
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For more information on emerging markets and opportunities in each region,
kindly obtain the Emerging Wireless Markets report. For more on the nature of
growing competition, please obtain our report entitled “Google's Telecom
Strategy- the Impact of Google as a Disruptive Force in the Wireless

and Broadband Space” from www.kazamtech.com or email
reports@kazamtech.com. If you would like analyst or consulting support for a
project, kindly call us at the contact information provided.
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3.0 THE PUSH BEYOND MOBILE CONTENT - AREAS OF
FOCUS

3.1  CONTENT ISN’T ALWAYS KING, SO WHAT IS?
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3.2 FIRST THINGS FIRST — WHAT INHIBITS USE
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3.6 PROVIDE VARIETY
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3.7 BLENDED SERVICES — THE PROMISE OF IMS AND SDP
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3.8 USER GENERATED CONTENT & SoCIAL NETWORKS
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For more information on successful content strategies, please obtain our in-depth
reports entitled “Proven Strategies for 3G & Broadband Mobile Data Services
& Applications - Case Studies from Mature Markets, Volume | and Volume
IS from www.kazamtech.com or email reports@kazamtech.com. If you would
like analyst or consulting support for a project, kindly call us at the contact
information provided.
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4.0 MOBILE COMMERCE, ADVERTISING AND MARKETING

4.1 MoBILE COMMERCE
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For more information on successful m-commerce strategies and experiences
from mature markets, please obtain our reports entitled “M-Commerce —
Lessons from mature and developing markets” from www.kazamtech.com or
email reports@kazamtech.com. If you would like analyst or consulting support for
a project, kindly call us at the contact information provided.

4.2 MOBILE ADVERTISING & MARKETING
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5.0 HOT TECHNOLOGIES & ASSOCIATED IMPACT

5.1 IMS, UMA (GAN) — IMPACT ON FIXED MOBILE CONVERGENCE &

SUBSTITUTION
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5.2 MoBILE BROADBAND
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For more information on new technologies and their impacts, please obtain our
reports entitled “IP Multimedia Subsystems (IMS) - Drivers, Industry Analysis
and Architecture” and “,456 10 1 1 7 0O

8 + % 9 s from www.kazamtech.com or email
reports@kazamtech.com. If you would like analyst or consulting support for a
project, kindly call us at the contact information provided.
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